
The Role of Technology in Real Estate Marketing 

Technology is revolutionizing real estate marketing, transforming how properties are presented and 

sold. Social media, virtual tours, drone photography, and augmented reality (AR) are just a few digital 

tools that developers and realtors are using to attract buyers in today’s market. 

Social media platforms like Instagram and Facebook have become powerful marketing channels 

where agents can showcase properties to a broad audience. These platforms allow for targeted ads, 

enabling agents to reach potential buyers based on their interests, location, and other factors. 

Virtual tours have gained popularity, especially during the pandemic, as they allow buyers to explore 

properties from the comfort of their homes. Paired with drone photography, which provides aerial 

views of properties and neighbourhoods, virtual tours give a comprehensive look at a home’s layout 

and surroundings. 

Augmented reality is an emerging tool that enables buyers to visualize changes they might want to 

make to a property, such as remodelling a kitchen or painting a room. This technology helps buyers 

make more informed decisions and enhances their overall experience. 

As technology continues to evolve, it is becoming an indispensable tool in real estate marketing. 


